STYLE
By Athena McKenzie // Photos by Jeffrey Bosdet

THESE DYNAMIC DUOS
MAKE VICTORIA A LITTLE
MORE HIP — AND BY
SHARING THEIR PASSIONS,
ALLOW US ALL TO BRING
SOME FLAIR INTO OUR
OWN LIVES.
TWO IF BY SEA
Tucked down on the waterfront of
the village of Cowichan Bay, the idyllic
store Beachology entices passersby with
its inviting coastal charm. Cushions and
throws in sea-inspired tones beckon
from the porch, and inside, its restful
ambience has inspired more than one
visitor to engage owner Kim Robertson
to work her magic.
The store, previously known as Kim’s
Beach Interiors, is run by Kim and her
son Noah. While Kim, a trained colour
specialist, focuses on the décor side,
Noah helps source the clothing, a draw
for regulars who come from as far away
as Vancouver and Calgary.
“That’s why we recently changed our
name to Beachology,” Kim explains. “It
was scary, as we felt like we had just
established ourselves, but we were losing
people who were walking by thinking we
were just home décor.”
The new name is a play off of the name
Anthropologie, a brand Kim loves.
“The combination of the two has
just been amazing,” she says. “I call it
homeware you wear. Your home should
display who you are, as should how you
dress. And they usually go hand in hand.
It should be a whole feeling you create.”
For Beachology, Kim wanted to create
a feeling of “barefoot luxe,” both with the
décor and fashion. She says it’s all about
being comfortable in your own skin and
using items and design concepts that
can be dressed up or dressed down. The
focus is on natural fabrics and textures
and a soothing ocean palette. Another
requirement? If it goes with a pair of
jeans, it comes into the store. Both Kim
and Noah have seen customers discover
< Kim Robertson (left) and Noah Robertson look
to fuse a boho vibe with a modern sensibility at
their boutique Beachology, located in the village
of Cowichan Bay.
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a new sense of style while browsing the
racks at Beachology.
“Between the two of us, we’re able to
help them feel a new confidence and see
a new breezy image of themselves,” Noah
says. “Some people walk in and they are a
little hesitant to try on the breezy vacation
look, but you can tell they want to. I always
encourage them to try it on, and I always
give an honest opinion, which people
appreciate. I’ve had ladies tell me, ‘I like
you; you’re not one of those typical
salespeople.’”

BRIGHT THINGS
STYLE
TIP

When you see someone
walk with confidence, that’s
style. It’s being comfortable
in your own skin. If you really
love something, put it on and
strut a little. It’s about owning
yourself and loving yourself.

APPEALING TO
ALL THE SENSES
Introducing the Alfa Romeo GIULIA

Racing inspired and Italian handcrafted.
Drive one out of our new Victoria showroom, today.

Alfa Romeo of Victoria

A Division of the GAIN Dealer Group

740 RODERICK STREET
250-590-2888
www.alfaromeovictoria.com

©2016 FCA US LLC. All Rights Reserved. ALFA ROMEO is a registered trademark of FCA Group Marketing S.p.A., used with permission. Vehicles shown may
be an upgraded model and are for illustration purposes only. DL C1940
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“Not in, not out, but timeless,” says
Deanna Young, explaining the name
of NINO Designs, her collaboration
with artist and jewelry designer Karin
Holdegaard.
Hammered metal earrings, knitted
fine-chain bracelets, elegant lariats and
statement necklaces of clustered chain
and gemstones all feature in this unique
jewelry line.
While the two women have only
been working together for just over a
year, they first met in 2005. Young — an
admired event planner most recently
lauded for this summer’s Bites, Brews
and Bands at Ogden Point — was then
co-owner of Art & Grace, a clothing
store in Victoria, when she was
diagnosed with breast cancer and had to
take a break from the business.
“Karin stepped in and helped my
partner out,” Young says. “That’s how we
met. She jumped to my aid.”
Holdegaard was herself diagnosed
with an osteosarcoma in her leg in 2009
and, although she recovered, has since
found it difficult to get around and work
outside of the house. That led her back
to designing jewelry, something she did
a lot of in the 1980s, when Nordstrom
carried her designs.
Holdegaard, who is also an abstract
artist, draws inspiration for her jewelry
designs from a multitude of sources,
even the combinations in the colours of
the food on her plate.
“I’ll see two colours in a tree, or
jewelry on someone, or fashions in a
magazine or on television,” she says.
“Inspiration is everywhere.”
When Young was sourcing from
her friends for a charity auction, she
discovered the amount of finished
product that Holdegaard had sitting
around her house. So Young suggested
the two collaborate, pairing her
marketing know-how and her previous
jewelry-design experience with
Holdegaard’s abundant creative output.
“We inspire and feed off each other,”
Young says in describing the joint design
sessions at Holdegaard’s arty home
studio. “We’ve discovered that what
works best for us are pop-up shops and
hosting parties at women’s houses. It’s
great for Karin, because she can be there
to speak to the designs.”
And how do they know they have a
product that catches the eye?
“It’s not uncommon for people to buy
the stuff right off me if I’m wearing it
when I go out,” Holdegaard says with a
laugh.

STYLE
TIP

When it comes to wearing jewelry,
wear what you are comfortable in
because you can always tell if someone
is uncomfortable. And there are no
rules. We even love mixing metals,
such as gunmetal and gold. The
juxtaposition of the different
tones really works.

Deanna Young (left) and
Karin Holdegaard both
wear accessories from
their jewelry line, NINO
Designs. (Deanna is
wearing fashions from
local boutique Meraki.)
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STYLE
TIP

Style should evoke a feeling. What
décor elements make you feel happy?
Think about what those things are —
colours or patterns or textures — and
incorporate them into your décor.

There is much to enchant in the
Timothy Oulton Gallery at Luxe Home
Interiors. Extravagant crystal chandeliers
are paired with edgy leather sofas and
cheeky oversized framed playing cards,
all set against matte black walls and
shiny aluminum shelving. It’s a look Luxe
co-owner Darren Ausmus describes as
masculine and industrial, saying the line has
found many fans in Victoria.
Ausmus and Scott Elias — his partner
both in business and life — first discovered
the Oulton line at High Point Market
in North Carolina, just one of the many
furniture shows around the world the duo
has travelled to looking for original finds to
bring back to Victoria.
“It’s interesting to go on our buying trips
to see who’s putting out the ideas of what
might be next,”
Ausmus says.
“SOMETIMES
“What trend is
THINGS ARE
TOO OUT THERE going to follow
FOR VICTORIA, the industrial look
we’re seeing now?
BUT IT’S NICE
Sometimes things
TO PUSH THE
are too out there
EXCITEMENT
for Victoria, but
AROUND
it’s nice to push
DESIGN AND
the excitement
POSSIBILITY.”
around design and
possibility.”
Ausmus and Elias took over Luxe in 2010,
after working in public education. While the
career change might seem contradictory,
Elias believes their role at Luxe blends
several aspects of their former lives. When
they were teachers in Vancouver, working in
special education, they also flipped homes.
“Making a difference was important to
us,” Elias says. “Fixing up homes and making
them look nice was the fun part. When Luxe
came along it had the potential to blend the
two, especially because we can really focus
on community involvement.”
The pair considers the space more of a
design and inspiration space than a simple
furniture store. And they want to push
Victoria’s boundaries when it comes to
design.
“You do have to make sense of the
fashions,” Elias says. “What works in Texas
isn’t necessarily going to work in Victoria.”
And despite its reputation as a colonial
outpost, they believe Victoria is a
cosmopolitan city hungry for design from
around the world.
“It’s nice to be challenged by our
customers who are coming in expecting
and wanting to see what is new,” Ausmus
says. “We’ll have clients who have already
furnished their homes but who come in for a
cup of tea just to see what’s new.”

End of the Day (detail), 36 x 36, Acrylic on canvas

Darren Ausmus (left) and
Scott Elias in the lavish
Timothy Oulton Gallery
at Luxe Home Interiors.

2546 Government Street, Victoria, BC, V8T 4P7 • T 778.406.1380 Ext 459

Volkswagen

Volkswagen Victoria A Division of the GAIN Dealer Group
3329 Douglas Street | 250-475-2415 | vwvictoria.com
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Highland model shown for illustration purposes only. Vehicles may not be exactly as shown. *Limited time finance purchase offer available through Volkswagen Finance, on approved credit, based on a new and unregistered 2016 Jetta 1.4T Trendline (#163VF1) base model with
5-speed manual transmission with base MSRP of $17,620, including $1,625 freight and PDI, financed at 0% APR for 84 months equals 182 bi-weekly payments starting from $90. $1,300 down payment or equivalent trade-in due at signing. Cost of borrowing is $0 for a total
obligation of $17,620. PPSA fee (up to 45.48), license, insurance, registration ($495), Doc ($395), environmental levies ($100), tire levy ($25), options and applicable taxes are extra. All prices are subject to change at anytime without notice. Visit Volkswagen Victoria to view
current offers. “Volkswagen”, the Volkswagen logo, “Trendline” and “Jetta”, are registered trademarks of Volkswagen AG. ©2016 Volkswagen Canada. DL 49914428 #31186
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90 bi-weekly
$

Finance as low as

2016 Jetta

We didn’t think it could get any better. But it did. The 2016
Jetta is our most innovative Jetta yet. The only thing that’s
missing is you.

Unforgettable value. Luxury you can afford.
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PURVEYORS OF COOL
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Bi Yuan Cheng – Luminous
Coast | Sept. 15-26
PREMIERE
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VICTORIA’S
PREMIERE BOUTIQUE
OF THE PACIFIC NORTHWEST

2184 Oak Bay Avenue, Victoria, BC • 250-598-2184 • www.theavenuegallery.com
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Wealth management
you can understand
• For women, retirees,
and couples about to
retire
• Personalized strategies
for your financial needs
• Peace of mind that
comes from working
with an advisor who
knows your story
• Call me for coffee
and a chat!

Joanne Vesprini, BA (Econ.)
Investment Advisor
250-356-4679 | joanne.vesprini@rbc.com

RBC Dominion Securities Inc.* and Royal Bank of Canada are separate corporate entities which are affiliated. *Member-Canadian Investor
Protection Fund. RBC Dominion Securities Inc. is a member company of RBC Wealth Management, a business segment of Royal Bank of
Canada. ®Registered trademarks of Royal Bank of Canada. Used under licence. © 2015 Royal Bank of Canada. All rights reserved.
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STYLE
TIP

If you’re just meeting a new hair
stylist, it’s important to come in with
your hair styled as you would style it
and dressed like you would be for the
day. A lot of people come in with their
hair tied back, and wearing sweatpants,
but it really helps your stylist if she
sees you as you see yourself.

Chantelle Pasychny
and Kurtis Brown on
the Davines colour
bar at designHouse
Salon in the Hudson
building.
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At designHouse Salon in the historic
Hudson building, a vibrant living wall
dominates one end of the industrialinspired space. Conceived by co-owners
and couple Chantelle Pasychny and Kurtis
Brown, it makes a fitting emblem for their
fully sustainable and holistic beauty salon.
“So many people walk in to the salon
and talk about the energy,” Pasychny says.
“They say it’s their happy place. That’s
special because the salon industry can be
intimidating and loud and busy.”
As part of their commitment to
sustainability, designHouse uses the product
line Davines, whose motto is “Sustainable
Beauty” and whose mission is “to be the
most sustainable eco-friendly product on the
planet.” Even its packaging is reusable and
food-grade safe.
“There weren’t a lot of brands that fully
encompassed environmental sustainability
and didn’t just use it for greenwashing,”
Pasychny says. “We were the first Davines
salon on the Island. To start one where none
of the staff or clients knew the line was a
very big risk, but it helped knowing it was
completely in line with our values. People
recognize that
we are being
“... PROMOTING
true and honest
LOCAL BUSINESS
to who we are.”
IS ALL PART OF
Brown and
BEING AN ENGAGED Pasychny were
MEMBER OF OUR
also one of the
COMMUNITY.”
first businesses
in the Hudson
district and have seen it evolve from a quiet
block, with practically no one walking by
their storefront, to a bustling, happening
neighbourhood with its own vibe. Brown is
especially passionate about connecting with
nearby businesses and advocating for the
downtown. A recent collaboration saw the
salon, along with like-minded businesses,
host a fashion-show fundraiser for the Food
Eco District (FED) at the Robert Bateman
Centre, as part of Davines Sustainability
Month.
“We’re ambassadors for cool local culture,”
he says. “That fits into the salon experience
in general. People always ask, ‘Where do
you shop? Where do you eat? Where do
you hang out? We’re downtown in a cool,
trendy neighbourhood, and promoting local
business is all part of being an engaged
member of our community.”
Brown not only talks the talk, he walks
the walk. Always a dapper dresser, part
of his regular wardrobe is wearing local
logoed T-shirts.
“My personal ethics carry over to personal
style,” he explains. “I get to promote local
business doing something cool.” ::

Mystic Beach (detail), 36 x 30, Oil on canvas
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Planning is all
about direction.
It doesn’t matter where you’ve been, it’s where you’re headed
that counts. Whatever your goals, I can provide you with a
Second Opinion on your investments to help you get there.
Contact me today for a free review of your plan.

Jake Nemec, CFP

Scotiabank Investment Specialist
250-217-8862
jake.nemec@scotiabank.com
www.scotiabank.com/investmentspecialists

*As used in this document, the term ‘Investment Specialist’ refers to a Scotia Securities Inc. mutual fund representative. When you purchase mutual funds or other investments or services through or from Scotia Securities Inc., you are
dealing with employees of Scotia Securities Inc. Scotiabank may also employ these individuals in the sale of other financial products and services. Activities conducted solely on behalf of Scotiabank are not the business or responsibility
of Scotia Securities Inc. Scotia Securities Inc. is a member of the Mutual Fund Dealers Association.
® Registered trademarks of The Bank of Nova Scotia, used under licence.
Scotiabank includes The Bank of Nova Scotia and its subsidiaries and affiliates, including Scotia Securities Inc.
2610-2016-0624_R8

YAM MAGAZINE SEP/OCT 2016

77

